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This November, decreased funding for advertising, 
coupled with the lowest consumer confidence levels for 
the calendar year in October and November, created 
softer consumer demand for Maryland travel information, 
as compared to the same period last year. Further, the fall 
broadcast, print and online advertising sponsored by the 
Office of Tourism predominently ended October 31 with 
minimal exposure in November, unlike the previous year.
	 While advertising generated inquiries, Amtrak 
non-commuter ridership, and BWI arrivals decreased 
this November compared to the same period last year, 
other indicators like Maryland’s tourism industry sales 
tax revenues, hotel room demand, and Welcome Center 
visitation are faring better than general economic and 
nationwide comparisons.

Visitmaryland.org Unique Web Site Users*
November FY09 – 73,464	 FY09 to date – 493,063 
November FY08 – 109,559	 FY08 to date – 532,996
Percent Change – (-32.9)	 Percent Change – (-7.5)
* The November 2008 web marketing budget was 90 percent lower 

than the 2007 time period.

Advertising-generated Inquiries
The Office of Tourism answered 14,109 total inquiries for 
more information about Maryland travel and tourism this 
November. 

November
FY 09 

November
FY 08

% Change

Web Advertising 
Requests

10,628 53,666 -80%

Consumer Label 
Requests

2,117 2,484 -15%

Web Site Requests 1,183 1,770 -33%

Broadcast (TV/
Radio) Requests

73 195 - 63%

Print Advertising 
Requests

62 265 -77%

OTD 800 Number 
Requests

46 111 -59%

Total 14,109 58,491 -76%

Literature Distribution 
Printed materials – 23,315 pieces of literature were 
distributed in November to consumers by mail and to 
Welcome Centers. 

E-newsletter
A monthly consumer e-newsletter highlighting upcoming 
events throughout Maryland reached 13,202 subscribers 

in November, while the industry partner newsletter 
reached 2,804 subscribers. OTD continually looks for 
creative ways to entice new subscribers and encourage 
current subscribers to share news with friends.

Welcome Centers
The Maryland Welcome Centers served 104,853 visitors 
in November, down 16.4 percent from last November 
and 11.2 percent for the fiscal year to date. State House 
and I-70 locations are closed for repairs this fiscal year. 
If these two locations are excluded from the total tally, 
November Welcome Center visits were down 6.1 percent, 
and are up 3.8 percent for the fiscal year to date.

Lodging
One Maryland lodging industry continues to outperform 
the nation as a whole. For this November compared to 
the same time last year, room demand decreased slightly 
by 1.1 percent in Maryland, compared to a 7.8 percent 
for the U.S., according to a Smith Travel Research, Inc. 
For the year to date, rate per room increased 2.5 percent 
in Maryland and room demand has remained steady, 
increasing 0.6 percent, creating a total room revenue 
increase of 3.2 percent (higher than the national average 
of 1.2 percent). 

Amtrak 
In November, the Amtrak train system in Maryland served 
74,900 non-commuter arrivals, a decrease of 5.9 percent 
over last November.

Airports 
BWI domestic passenger arrivals decreased 11.8 percent 
and international arrivals fell 23.7 percent this November 
compared to the same period last year. In total, 757,352 
passengers flew into BWI in November.

Tourism Sales Taxes (See tables on next page.)
The Maryland Comptroller’s Office released October’s 
sales and use tax revenues. The following tables show 
tourism-related tax collections for the fiscal year to 
date compared to total sales tax categories, as well 
as in terms of the tourism tax factors stipulated in the 
Tourism Promotion Act. Overall, tourism-related sales tax 
collections are lagging 2.3 percent in equivalent sales 
tax compared to the same period. These tourism-related 
tax categories outperformed overall sales tax collections 
when compared to the 5 percent equivalent – decreasing 
only half as much.
	 The second table tracks revenues as stipulated in the 
Tourism Promotion Act of 2008, adjusting the tax revenues 
by the tourism tax factors determined by the Bureau of 
Revenue Estimate.



July - October FY 2009
Revenues ($)

July - October 
FY 2008 

Revenues ($) Non-adjusted 
revenue 
change

Adjusted 
for 

change 
(5% Sales 
Tax Rate)Tax Category Total Receipts

Adjusted 5% 
Equivalent

Total Receipts 
at 5% Sales 

Tax

111 Hotels, Motels Selling Food - 
W/BWL

14,377,808 11,869,530 11,803,851 21.81% 0.56%

901 Hotels, Motels, Apartments, 
Cottages

34,134,251 28,179,366 28,016,147 21.84% 0.58%

108 Restaurants, Lunchrooms, 
Delicatessens - WO/BWL

96,978,541 80,060,166 80,784,513 20.05% -0.90%

112 Restaurants and Nite Clubs - 
W/BWL

68,133,825 56,247,550 59,459,484 14.59% -5.40%

306 General Merchandise 38,003,805 31,373,858 29,529,903 28.70% 6.24%

407 Automobile, Bus and Truck 
Rentals

22,177,400 18,308,445 23,025,612 -3.68% -20.49%

706 Airlines - Commercial 89,501 73,887 35,307 153.49% 109.27%

925 Recreation and Amusement 
Places

4,103,885 3,387,942 2,259,888 81.60% 49.92%

Total Tourism Tax Categories 
Subtotal*

277,999,016 229,500,745 234,914,704 18.34% -2.30%

Total Sales Taxes Subtotal - All 
Categories

1,336,973,948 1,103,732,387 1,155,532,522 15.70% -4.48%

*To 5% equivalent, divide tourism impact 6%, multiply by .99. Multiply total revenues by 5% to get equivalent

Tax Category Tax Factor

State Sales Tax Revenues based on 
5% Sales Tax Adjustments

% Change
July - October FY 

2009
July - October FY 

2008

111 Hotels, Motels Selling Food - 
W/BWL

100% 11,869,530 11,803,851 0.56%

901 Hotels, Motels, Apartments, 
Cottages

100% 28,179,366 28,016,147 0.58%

108 Restaurants, Lunchrooms, 
Delicatessens - WO/BWL

33% 26,686,722 26,928,171 -0.90%

112 Restaurants and Nite Clubs - 
W/BWL

33% 18,749,183 19,819,828 -5.40%

306 General Merchandise 5% 1,568,693 1,476,495 6.24%

407 Automobile, Bus and Truck 
Rentals

90% 16,477,601 20,723,050 -20.49%

706 Airlines - Commercial 50% 36,944 17,653 109.27%

925 Recreation and Amusement 
Places

50% 1,693,971 1,129,944 49.92%

Total 105,262,010 109,915,139 -4.23%


